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摘  要 
本文主要探讨了对用户使用在线电子废弃物回收平台的意愿和行为产生影
响的影响因素。在对国内外在线电子废弃物回收平台进行分析的基础上，结合
整合型技术接受与使用模型、感知风险理论等理论，本文提出五个因素会影响
用户对在线电子废弃物回收平台的回收意愿、回收行为，分别是：绩效期望、
努力期望、社会因素、营销刺激、感知风险。同时，直接经验与间接经验则对
该影响因素产生调节作用。在此基础上，本文分析了各影响因素的内涵，提出
了各影响因素与用户回收意愿与回收行为的作用机制框架。然后根据前述作用
机制，开发了研究变量的量表，据此设计出调查问卷。本文共收取了 255 份用
户的样本，运用描述性统计分析、信度和效度分析、结构方程模型等方法进行
实证分析。 
实证结果表明，绩效期望、努力期望、营销刺激会对用户的回收意愿产生
正向影响，感知风险则对用户的回收意愿产生负向影响。用户的直接经验会对
努力期望、感知风险、营销刺激对回收意愿的路径产生显著的调节作用，而用
户的间接经验则不会对影响回收意愿的路径产生调节作用。而后本文利用该结
论对回收宝网站进行了实际的案例分析，对以回收宝为例的在线电子废弃物回
收平台提出了运营建议。 
在实践方面，研究用户的在线回收行为，探究如何促使用户使用在线电子
废弃物回收平台进行回收，无论对用户取得经济利益、回收和处理企业获取稳
定货源、还是环境得以保护均至关重要。在理论方面，本文弥补了前人对于探
索用户线上回收意向与行为影响因素的空白，并对经验这一调节变量进行了更
为深入的研究。 
 
关键字：在线回收；电子废弃物；回收意愿
厦
门
大
学
博
硕
士
论
文
摘
要
库
Ⅱ 
 
 
 
 
 
  
厦
门
大
学
博
硕
士
论
文
摘
要
库
Ⅰ 
Abstract 
This thesis mainly discusses the impact factors of users' willingness and behavior to use 
online e-waste recycling platform. After analyzing domestic and abroad online e-waste 
platforms, and the integrated technology acceptance and usage model, perceived risk 
theory, this thesis puts forward five factors that will affect the intention and behavior 
of that platform, namely: performance expectancy, effort expectancy, social factors, 
perceived risk, and marketing stimulation. Meanwhile, direct experience and indirect 
experience may have a moderating effect on the influencing factors. On this basis, this 
thesis puts forward the framework of each factor and their impact on user's intention 
and behavior. Then, the scale of research variables is developed. In this thesis a total of 
255 samples were collected and analyzed by descriptive statistics, reliability and 
validity analysis and structural equation modeling.  
The empirical results show that performance expectancy, effort expectancy, marketing 
stimulation will have a positive impact on the user's recycling intention, and perceived 
risk will have a negative impact on the user's recycling intention. Direct experience of 
users will have a significant moderating effect on effort expectancy, perceived risk, and 
marketing stimulation on the path of the user’s recycling intention, while the indirect 
experience doesn’t moderate the path of the user’s recycling intention. After that, this 
thesis does a case study of the website huishoubao.com and offers suggestions to online 
e-waste platforms like huishoubao.com based on the case and the conclusion this thesis 
draws up above. 
In practice, studying online recycling behavior of consumers and exploring how to 
encourage consumers to use online e-waste recycling platform can help obtain 
economic benefits for customers, stabilize the supply of e-waste products for legal 
recycling and processing enterprises, and to protect the environment. In theory, this 
thesis makes up for the blank of the factors that influence the user's intention and 
behavior of online e-waste recycling platforms, and makes a further study on the 
moderating variables. 
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